
 1997 & 1998– United Way ran the Campaign. 

 1999 & 2000-  Campaign was run in-house by the State, saving $327,000 in funds 

previously paid to the United Way.   

 2005 to 2006-  The jump in donations occurred because:   

 - Online giving was implemented 

 - Tracking tools were developed to count direct giving 

 - Charity enrollment went to an online application, causing the number    
   of charities in the campaign to triple. This gave employees more  
   options to pledge donations. 
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